Welcome

Denise Ball

Regional Client Executive & Workforce Development Specialist
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Goal...

Be the Employer of Choice
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VOICE OF THE
BLUE-COLLAR
WORKER

THE NATION’S LARGEST SURVEY

OF THE HOURLY WORKFORCE
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Top Categories of
Reasons People Left
Jobs

Career Development
Work-Life Balance
Manager Behavior
Job

Health & Family*
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Recent Trends in Attraction

 Social Media ads-Geofencing
e Visibility in Education
e Community Involvement

 Eye-Catching Signs

 SWAG Boxes

e Tours/Bathrooms
o em
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Tell your
story...everywhere
and to everyone
Website
Reputation

Business Cards

Billboards

Branding...

glassdoor
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Charlie
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Organizational culture eats strategy for
breakfast, lunch and dinner
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Torben Rick www.torbenrick.eu
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Thank you!

Please connect with me via LinkedIn or at
denise.ball@toolingu.com to continue the conversation.
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